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St Germain in Bloom w/ Wasserman Experience
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creating engaging experiences in the drinks industry
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creating engaging - online - experiences within the drinks industry 
(and lush looking drinks)
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what I learnt from AIA diploma 



7

how the AIA helped me with my client services
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how did I approach the set brief
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how did I approach the set 
brief
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the set brief and supporting 
docs 6 documents = 124 pages
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¯\_(ツ)_/¯
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how did I approach the set 
brief
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is there a common challenge that we can solve for both the client and their target audience?
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objective overview target audience response overview 
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intro headline proposal reasoning and insight activation outline 
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objective overview target audience response overview 
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aaron@advocacyexperiential.com

+44 (0) 7743073996


