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Diploma 

Homework 



THE HOMEWORK

1. Think of a non-milk related brand that you think is the most customer-focused in 2022. They need to be 
acting daily as the guide, the sage, the Yoda for their customer who is their hero. They need to be 
simultaneously taking on the Explorer archetype showing their customers new worlds of possibility. 


2. Write a 100-word summary of a story idea for a viral video (making sure you LABEL CLEARLY the A-B-T). 
It must grab me in the first sentence and then surprise me with the ending like a guy jumping out of a 
plane to replant the Amazon rain forest or much much bigger and better. 


NOTE: Your viral video must bring to life the brand’s total commitment to being CUSTOMER-DRIVEN through 
Connection (joy, empathy, surprise, laughter), Conversation (banter on social), Culture (real-time connection) 
and Community (imagine them with an active community of fan-boys and fan-girls on social). 


DELIVERABLE: One PowerPoint slide with words and pictures to bring it to life. The more pictures the better. 
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WHAT A JOB WELL DONE LOOKS LIKE 

Here are FOUR of the best examples of great Brand Storytelling work. 
The story has a clear A, B and T. Set up the character (the A). It creates 
tension and conflict (the B) and is paid it off with a surprise at the end 
(the T). Also, the delegates went the extra mile on design and put some 
proper thought into it. 
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NOTE:

The Only Difference With The Four Examples Below Are As Follows:  

They focus on an INFLUENCER. You are NOT required to do this. 










