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• Creative solutions to problems

• Ripples

• Empathy, Impact, Resonance

• Some historical context

• 7 stories

• Break (10 mins)

• 7 advertising ideas: Recognising ideas, testing them, executing them

• Creative Exercise (30 mins)

• Present ideas

• Break (10 mins)

• The 7 E’s: campaigns that break conventions

• Questions

• Homework (a helpful one)

Today



Creative solutions to problems

The reactions creative work
should create

The different types of ideaThe essential components of a 
creative solution 

CampaignCreative

Positioning

Empathy Resonance

Impact

Idea

Problem
solving

Execution



Businesses are pyramids built to promote efficiency. 
But creativity is generated within circles

Ripples



Umberto Giannini - Curly Knows Curly



Creative solutions to problems

The reactions creative work
should create

Empathy Resonance

Impact



EMPATHY? RESONNANCE?
IMPACT?









https://www.youtube.com/watch?v=Xk67CbbrszI
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SOME HISTORICAL CONTEXT



c.1850



Coming home from Lipton’s stores’

1881



1834-50
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MNEMONIC
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THE 7 STORYLINES IN LITERATURE



The 7 story lines in literature

1. Overcoming the monster

2. Rags to riches

3. Quest

4. Voyage and return

5. Comedy

6. Tragedy

7. Rebirth



7 IDEAS



The 7 ideas in advertising

1. The presenter

2. The demonstration

3. Problem/solution

4. The analogy

5. Inversion

6. The slice of life

7. Borrowed interest



1. THE PRESENTER



1. The Presenter

• Ordinary people who reflect the personality of the brand

• People who have a vested interest in what the communication is about

• Someone whose job/expertise is relevant. Very occasionally that might be a client

• An appropriate celebrity whose values match yours or who is linked by name or 
profession

• It can be someone who is dead

• It doesn’t always have to be a person. It can be a meerkat. 





‘













2. THE DEMONSTRATION



2. The Demonstration

• How can we demonstrate in a compelling way what we want to 
communicate?

• How can we demonstrate the superiority of our 
product/service?

• How can we demonstrate our values are important?

• The side-by-side comparison is a demonstration



1970











SAP



3. THE PROBLEM/SOLUTION



• How can we define the challenge and solution?

• How can we dramatize why the product/service is needed?

• Does it explain quickly and clearly what the benefits are?

• Is it memorable?

3. The Problem/Solution





1929



https://www.youtube.com/watch?v=mB9lvyAZj2w





4. THE ANALOGY



• How can we dramatise the story?

• How does the analogy help create an emotional connection?

• Will the analogy make our product/service more memorable?

• Or will it distract?

4. The Analogy







https://www.youtube.com/watch?v=F10bo07wHBU

https://www.youtube.com/watch?v=F10bo07wHBU
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5. THE INVERSION



• Where you take your proposition and reverse it

• How can we rethink what we are selling/promoting in a different context?

• How can we challenge conventional thinking? 

5. The Inversion



1983



1914





6. THE SLICE OF LIFE



6. The Slice of life

• How can you create a window into someone else’s life?

• How can you challenge current thinking with an idea that challenges and 
informs?

• How can you create empathy?

• How can you provide relevant detail in an informative way? 









7. BORROWED INTEREST



7. Borrowed interest

• How can you dramatize something familiar to communicate something 
new?

• How can you use topical events to create interest?









https://www.youtube.com/watch?v=clgfucsbVBQ





10 min break



YOUR BRIEF:

Using one of the 7 ideas, 
come up with a brand idea for 
selling satsumas

CREATIVE EXERCISE



The 7 Ideas

1. The presenter
2. The demonstration
3. Problem/solution
4. The analogy
5. Inversion
6. The slice of Life
7. Borrowed interest



PRESENTING YOUR IDEAS



10 min break



7 ‘E’s OF ENGAGEMENT



1. E-thics. You have to mean something to people. 

2. E-nclave. How to build communities.

3. E-veryone.  Ideas everyone can join in with. 
Collaboration and co-creation.

4. E-xperiences.  That can be shared – events that 
link real and virtual

The 7 E’s of Engagement



5. E-ntertainment. Lean back. Traditional advertising 
on a new platform

6. E-nvironment. Reach the world. But don’t forget 
your street.

7. E-arsay. People believe in people. Social media, 
WOM

The 7 E’s of Engagement



Ethics



1991



1994



2011





Enclave
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Enclave



Greenpeace asked supporters around 
the world to buy individual pieces of the 
new Rainbow Warrior as she was being 
built.
Priced from €1 to €7000, contributors 
received a certificate.

And their names go on a Contributors’ 
Wall on board. 

Enclave
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Enclave



Everyone
T-Mobile 'Dance' (Integrated) To 
launch T-Mobile's 'Life's for Sharing' 
campaign, 350 dancers executed a 
perfectly choreographed high-energy 
number during rush hour at Liverpool 
Street station, encouraging commuters 
to join in with this spontaneous routine.

50 million views in 3 months
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Spark - Kupu



Entertainment
1969



Cadbury’s Smash

1974



1985



Experiences /Everywhere





1981 - Present









2018



2018



2019



2019



Environment



Uber – The Distracted Driver





2019



2020
2020



1970



2012



2018



Homework

a) Take five of the 7 ideas and create some top line ideas of your own and relate them to the Diploma 

brief. (Hopefully, this will help with your idea development).

b) Then develop one or two of them further, thinking about how, executionally, they could work 

together as a campaign

Marking:

a) 5 x each idea = 2 marks  each

b) Idea development = 10 marks

• Please note this is about the quality of thinking. Not your ability to visualise. You choose how to 

present your ideas in a way that best articulates your thinking



Thank you
davidharriscreative@gmail.com


