
GameLayer
The Platform for Engagement
Foundational technology that powers 
and simplifies your engagement strategy



GameLayer is a SaaS platform for boosting user engagement

Delivered via REST API - we provide a toolbox of gamification 

mechanics

Simplify the implementation of engagement strategies

GameLayer powers gamification mechanics and logic in the back-end. 
 Data flows between your systems and our back-end on a request-
 response basis

You retain full creative control over branding, front-end design, 
interaction flow, and user interface, ensuring nothing is compromised.

You create custom experiences that meet your creative standards without 
compromising on design or functionality



GameLayer lets you to build more engaging solutions 
quicker, at lower cost

Operational 
Efficiency

• Ready to use framework means you can integrate 
gamification without building from scratch

• Pre-built tools, enable faster delivery

Creative 
Control

• Deliver gamified experiences while keeping full control 
over the creative direction and user interface

• Leverage the power of gamification without sacrificing 
creative identity or compromising on UX

Reduced 
Cost

• Ready-to-use components enable advanced 
gamification without specialised talent or tools.

• GameLayer is built to scale to any project size or 
complexity

Seamless 
Integration

• Lightweight platform integrates into existing platforms 
and touchpoints

• You control UX, ensuring gamified elements feel 
cohesive and fully integrated with the creative

Added 
Value

• Boost user engagement, higher conversion rates, 
improved client satisfaction, and overall performance

• Deliver innovative, gamified solutions adding capability 
that  attracts and retains clients

Client 
Retention

• Consistent engagement improves outcomes, 
satisfaction, and client retention for the agency

• Harder to switch agency due to value and complexity of 
the integrated gamified components



Developed & managed by a highly experienced team
With over 100 years of combined experience, the team has delivered and managed 
solutions for leading global enterprises and brands including Microsoft, CapGemini, 
Nokia, Samsung and VML



We provide comprehensive gamification solutions for 
engagement across multiple touchpoints

Interactive Brand Experiences

• Gamified apps or websites: Engage 
users with interactive challenges, 
quizzes or competitions

• Benefits: Enhances user 
engagement, increases brand 
awareness and loyalty

Engagement & Loyalty

• Earn points, badges or rewards for 
engaging with the brand

• Incentivize participation with 
contests and referrals

• Benefits: Ecnourages repeat 
business, drives brand advocacy

SoMe & Digital Campaigns

• Encourage UGC with challenges 
and quizzes

• Blend game mechanics in your 
digital campaigns

• Benefits: Drives organic 
engagement, amplifies brand reach 
and impact

Education & Product Training

• Learning modules and challenges: 
Gamified educational modules or 
training programs

• Benefits: Increases product 
knowledge and adoption

Data Collection & Insights

• Gamified Surveys and feedback: 
Interactive surveys or polls with 
rewards

• Benefits: Delivers more valuable 
data collection for clients

Event & Experiential Marketing

• Gamified Event activations: 
Scavenger hunts, interactive 
installations, live competitions

• Benefits: Increases participation, 
social sharing, raises event ROI

Employee Engagement & Training

• Internal gamification platforms: 
Enhance engagement, training, 
internal communications

• Benefits: Improves team-building, 
performance recognition



Through a tried and tested toolkit … So you can focus 
on the creative solutions

Create the creative concept Build the gamification 
structure in the dashboard

Integrate the API as part of 
the implementation project

Launch the app / site / 
service / campaign

Manage and publish content 
in real-time using the 

dashboard

Agency / Brand Agency / Brand Development Team Brand Agency / Brand

1# 2# 3# 4# 5#



With a framework of connected gamification mechanics



And flexible event-based architecture

Events already being triggered by 
your exisitng systems

New, engaging user 
experiences



Guaranteed to be future-proof with continuously 
developed components



Built to MACH principles



And our pricing is designed to be unbeatable
We focus on value at scale rather than trying to own more of the value chain with 
‘add-on’ products or services

Example of pricing from company that bundles additional services 
together with their gamification mechanics:



GameLayer delivers best-in-class experiences
Please note, the information on this slide is CONFIDENTIAL and should not be 
shared forwards

Finnair - National airline of Finland

• 57% of members engaged in the program
• 78% users earned and used bonus points
• Significant increase in accuracy and 

volume of member data

SDP – Political Party (Finland)

• Usage increased by more than 75%
• Users beat meeting targets by 300% 
• Campaigners provided considerably more 

data and visibility on voter intention

Veikkaus – Finnish National Lottery

• 1250% increase in engagement with 
gambling awareness quiz

• 75% increase in completion rate of quiz 
• 65% weekly engagement with loyalty 

experience

Baaz – Social Platform

• 48% increase in retention
• 55% increase in session duration 
• Users showed better awareness of new 

features - the newly added Q&A feature 
saw a huge boost in usage (+220%)

Reima – Clothing for Active Kids

• 150% increase in app usage by 
kindergartens following the addition of 
gamification

• 100% increase in app sessions and 200% 
increase in session time by private users

Symbaloo – Education Platform

• 65% increase in retention rate
• 90% improved activation rates for new 

users (during first 30 days)
• 74% increase in peer-to-peer referrals 

indicating an increase in value perception 
amongst users



See GameLayer in action with a live demo

https://demo.gamelayer.co/

https://demo.gamelayer.co/


James Bradbury
James@GameLayer.co

07909 998114

mailto:james@GameLayer.co
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